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Businesses are dynamic since they involve a lot of activities that work together to ensure constant growth in revenues. Above everything else, strategic communication plays a critical role in ensuring that every business aspect moves on well in the right direction. In Primerica Inc., a lot of business activities take place and are all conveniently made possible by the availability of the great tool of strategic communication. Like any other business, strategic communication in Primerica Inc. has various aspects that are all applied well, to ensure that the business is always succeeding. This speech focusses on the strategic communication tools of cultural communication, diversity, and message content as applied in Primerica Inc company.
In any business, various factors contribute to its success. Similarly, in Primerica Inc., some factors also contribute to high revenues. Among these factors, in Primerica Inc., one of the aspects that contributes to its success is effective communication. In communication, various elements have to be considered to ensure that communication is strategic and goal-oriented. All these are majorly the aspects that greatly influence the running of any business. Some of these determining aspects and concepts are message content over the strategic text communication in business and the profession. 
Cultural communication involves the use of language as well as other means of communication to actualize commitments and activities in the business. There are various elements of cultural interaction that Primerica Inc. company applies (Frandsen & Johansen, 2018). One of these aspects is cross-cultural communication. In a company like Primerica Inc. that has a very diverse workforce and its participation in the global economy, it is vital to ensure that there is the application of cross-cultural communication (Holtzhausen & Zerfass, 2013). 
In Primerica Inc., one fact is that the internet, technology as well as its expansion to the global scale has a significant impact on its communication. The reason behind this is that since it as a diverse workforce and customers, it becomes increasingly important to ensure that cross-cultural communication becomes a critical tool to it. Once intercultural communication is applied in Primerica Inc., the business can understand how different people from diverse cultures communicate, speak, or even view everything around them (James, 2014). 
Primerica Inc. is a company based in the United States. Since the company is a multi-level business, it operates in various parts of the world for a more extensive customer base. Also, the global company specializes in the selling of financial and insurance services, although it is based in the United States (Primerica, 2015). due to this fact, it means that the business has significant interactions with people of different races, cultures, and beliefs (Frandsen & Johansen, 2018). As a result of this fact, the company greatly utilizes cross-cultural communication to ensure that every stakeholder of the company is adequately served. This fact shows that cultural communication is a crucial aspect of Primerica Inc. 
Additionally, another aspect of business that also finds application in Primerica Inc. is diversity. Diversity refers to accommodating diverse ideas and people from all backgrounds. A diverse internal business environment is an excellent tool for facilitating the profitability of the business (Frandsen & Johansen, 2018). A company that observes diversity hires qualified professionals regardless of their gender, age, color race, religion, or culture. Despite this form of diversity, many other businesses like Primerica Inc. observe various types of diversity in the company, which all work towards the success of the business.  
[bookmark: _GoBack]Diversity also touches on the aspect of communication business. It finds application in cross-cultural communication, as discussed above. Having a diverse workforce is an excellent tool for achieving intercultural communication. A diverse workforce means that the employees can help in their areas o competence. If Primerica Inc. were to have a non-diverse workforce, it would be hard to achieve growth since the chances of expansion are limited (Primerica, 2015). It is for this reason that diversity is a beneficial aspect of any business in all senses. 
The other concept that is hugely applicable in the strategic text communication in business and the profession is message content. For a company to communicate strategically, it must lay particular emphasis on the message content (Holtzhausen & Zerfass, 2013). The message content is what the target audience, who are the customers, will get from any form of communication. In marketing communications, the message content should be well-tailored to match what the customers need at a specific time (Frandsen & Johansen, 2018). Primerica Inc. uses various marketing communications strategy to ensure that the message sent to the customers will have a considerable impact. One approach used is making the tone of communication to be as fluid as possible. When the communication is fluid, the message content can quickly adapt to the dynamics of a business like demands, products, and services. This fact shows how message content is crucial in strategic communication.
Today I have discussed various tools of strategic business communication. One of these tools of strategic text communication in business and the profession is cultural communication. Cultural communication focusses on ensuring smooth business communication. The other mechanism of strategic communication I have handled is diversity. Diversity is also applied in Primerica Inc., where diversity is a critical tool of strategic communication. Finally, I have discussed that message content is another essential tool of strategic communication in business. From the speech get the fact that cultural communication, diversity, and message content are all applied in Primerica Inc. and are useful strategic communication tools in the business. In conclusion, strategic communication must be incorporated into any company for a significant improvement.
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